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INTEHNATIONAI.

MCO welcomed over 57M passengers in 2025 and is one of the Qusiest
alrports in the United States! As the gateway to one of the topf tourist
destlnatlons in the world, MCO is the busiest airport in Florida andfhome/to
the most visited amusement parks!

" business passengers, and more!
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- ACQUAINTED

ORLANDO INTERNATIONAL AIRPORT

MCQO’s 3 main terminals and 4 airsides offer a unique platform for

advertisers to reach a cosmopolitan audience of trendsetters, frequent
flyers, and business elite travelling on major airlines from around the world.

TA

Air Transat, Avelo Airlines, Frontier Airlines, Southwest
Airlines, Spirit Airlines, Virgin Atlantic Airways

1B

Air Canada, American Airlines, Alaska Airlines, Breeze
Aviation, Delta Airlines, United Airlines, & more

1C

Aer Lingus, Aeromexico, Azul, Avianca, British Airways,
Copa Airlines, Emirates, JetBlue Airways, & more




technology,
upgraded

Find us at DISTRIBUTECH
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positioning at LAX to capture the right audience at the right time.
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® Arrivals Spectaculars

.0', .F;'restig_e Digital Network

-

® Static Dominations

¢ Exhibits

. P G'a_itéWay Digital Network

. - *® Escalator Arrivals Spectaculars

® Exteriors

~ . Grand Hall Digital Spectaculars

0'360 Arrivals Digital Columns



PRESIGE

NETWORK

Dominate Orlando International Airport with this so'ugh—after digital network
consisting of 82 high-definition screens! These vibrant screens are
clustered throughout key pulse points of the airport for optimal impact.
Located in departures lounges and in baggage claim, these high-quality
digital units capture 100% of passengers as they travel to and from Orlando.
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P St'ratégiéally placed in gate hold areas, this network of 40 scfeén '

reaches traffic throughout the entire airport while beneflttln
from extra dwell time as passengers wait to board.
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More kids, more
bags, more car
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DlGITAL SPECTACULARS

Beach 100% of arrrvrng travelers in Terminals A and B head-on with ‘.
our.Es'eaIator.ArrrvaIs SpeCtaouIars' Consrstrng of four large format
digital dlsplays tFrey capture travelers attentron as they head down
‘the escalators to bag Clarm or the. rental car counters These four '

'dot'hrnatrons grve brands the opportumty to- make a bold statement
cap?turfng the entrre arrports traffrc as they navrgate thr.ough arrrvals
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ORAND HALL

DIGITAL SPECTACULARS

Located in the East and West Halls of MCO’s Gr.
four larger-than-life screens are designed

Each is strategically placed to reach arriving a X
as they arrive into Orlando and exit via busy security lines:—==

Dellvery that eats
you to the hotel

Express Delivery

Subyect toauailability, Fees & restrictions apody,
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Don't keep us Waiting,

IHG

HOTELS & F!ESC:R:‘S
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Z.IFS.ai
200 billion

packages a year are sustainably
produced and distributed

by the world’s leading
manufacturers using IFS.ai

Management software
from www.ifs.ai i

|

—— ————

3 . . « - N : o -
T 4 - o o e =L
- B . o s ®* 9 o ]
o e . ® e o o ®
- @
- L] e ® L F
e @ ® , @
- ® e ™ L - y
- ® ® &
. 'y L] L ™ <
] 4 . . ® L ] ® L & i)
- - - % e d ° - . ® ® [ ] [ ]
- = . | . = e ® @ & @
I s L] - - - [ pe L] ® @ [ ]
* “ o L] [ ] L
|'llm?‘ : - - - . s e - : ° o [ ] ° ® PS @ @ @ ©
. 4 atl - & 5 . - ° ® & o
Al . o . . « 0 0 0 o
. L] L .
' Mo . 2 . e ° 0 o 0 ®
At e ) . * I @ @ @
4 j+ ' = L] [ ] [ ] ]
o | Sl . . 5 @ °
r-!b , ° - . e A ® @ ® ¢ ® @
. i i
18 8 2 s . . ¢ ® :
=zl v ’ e
n :l"l ' . 8 & o ®
S . ' s 0 (] g
-, . [} [ J
{ ' L] ] @ @ L [ ] )
v ' ™ e ®
3 ' ] M . @
L TR > ' . 9 s
W W . . *
M Il | : e 4 L
[ . L] (]
| || J 'i B~ e 8 ¢ o ,
1 | L4
_I , (]
| -
| | = ’ s 8 @ & 9 @ 4
. »
A ]
L L -]
, o ° ®
L]
0
L] L
Lo ® 9
. [ ] L4 ° @
. ® ® e
® ® ®

A0 ARRWALS
DlGlTAL CULUMNS

These towering digital piIIars- offer an immersive 360-degree
canvas,_prés'en'ting unpr__ec‘édl'ented creative opportunities. Located
wh_ér_e' the bustle of arrivals meets the anticipation of holidaymaking,
the two digital ~co|u‘m_"ns are poised to present your message to
an audience e~ag‘er_'to' embrace_new products and experiences.
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Follow travelers ¢
domination network in ‘
dominations, and impa
This opportunity guarahtees i
views with no interruptions.
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Immerse business elite and leisurely travelers
alike with an experience unlike any other! This® -

experiential space allows consumers to see, -
feel, and interact with products first hand. ‘ :
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Orlando’s iiconic exteriorsthelp €

the attention of all airboﬁ p)a

than-life banners convez/ an e11. ‘.

strategically positioned outgde i
double-sided extemor§ reeph&ar
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PRIATEAVATON © b el
DIGITAL MEDIA DOMINATION I 8 2 I = ._‘

Target the ultra-wealthy in Orlando with our elite private aviation media
network. High resolution digital screens are placed at key points in MDW and
PWK private terminals for maximum impact with this exclusive audience.

¥

This network can be purchased as a South Florida domination of 12 scFeené‘ ®
across 6 terminals in Miami, Tampa, Orlando, and West Palm Beach
r full coverage package of 75 screens across 46 te{r}minéls for coast-

coverage. Y e 2
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