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Chicago O’Hare International Airport is one of the busiest airports in the world, welcoming over 2
+ 85M passengers in 2025. ORD was ranked as the top 10 globally for flight coﬁnectivity
by OAG and is the most connected megahub in the United States in 2025. /

Chicago is home to many Fortune 500 companies and the largest conventjon ceﬁter in
* the country. As a key business center and global entry point for travelers from around the
world, advertising at ORD reaches a desirable mixture of leisure travelers, global tr elers, elite

" business passengers, and more!
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CHICAGO O'HARE INT'L AIRPORT

ORD’s four terminals lead out to exterior units and the Air Train
which offer a unique platform for advertisers to reach a cosmopolitan
audience of trendsetters, frequent flyers, and business elite traveling
on major airlines from around the world.

11

United Airlines, Lufthansa

3

Aer Lingus, American Airlines, British
Airways, Contour Airlines, lberia, Japan
Airlines, Spirit Airlines

12

Air Canada, Alaska Airlines, jetBlue

5

Aer Lingus, AeroMexico, British
Airways, Delta, Emirates, IcelandAir,
Qatar Airways, Southwest Airlines,
Volaris, & more

==mmm Exterior Sites
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._ J.CDecauxs hlgh quallty ad platforms allow brands to leverage
_ambassadqualf posmonmg at ORD to Capture the right audience at the

.r|g'ht t|m¢ .
_° Exterlors_ S _ . '® Air Train Station Domination
'_ ® Air Tra'iln Wraps ' ® Air Train Interior Wraps
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. - "ORD’s i.gorlic,exjterjor.s convey an ambassadorial message and ar
. 'stra.tegioally. positioned for maximum impact. These impossible-to-. L
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(TERIORS

.m,iss. exterior units 'e_lré_ f_hé first thing passengers see when
.head'rng‘to':th'e_ airport for departure and the last after they have
- arrived, following travelers throughout their journey!
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MR TRAN
STATION DOMINATION

Immerse travelers with one of the most unique advertising platforms showcasing
your brand in ORD’s Air Train station! This Air-Train domination consists of
station and door wraps, floor graphics, escalator wraps, sky bridge
-banners, and wall wraps. This unique oppé_rtu’nity allows advertisers to
reach aIIK arriving and departing passengers’using the air train or heading to the
rental car area. i e




AlR TRAIN

EXTERIOR WRAP

Running between all termipals, the rental cér hub, long-term parking lots; én_d th'e_ new
multi-modal-transport hub, ORD’s eye—éatéhing Air Train captures traffic throughout
the entire airport and is visible to 190/Kehnedy Expressway vehicular traffic. -

This demination program allows brands to have a strong presence at the gateway to
Chicago.-Reach passengers heading into-the heart of the Midwest while simultaneously
making a lasting impression on domestic and international arrivals.
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AIR TRAIN

INTERIOR WRAPS

Dominate the passenger experience in ORD’s highly trafficked air train
with this immersive wrap domination! With 36 train cars available, this
highly impactful advertising opportunity guarantees access to 100% of
travelers heading between downtown Chicago and the airport.




-

: 3 4 :.. s :-..-.-.:-.. . ...-,- -....L......--z .
. L == iy A i e s i
h“‘ -t ._-‘ - £ - - - ¥ - - - 5 - - - o ... ‘ “- L e
e - . - - - -\_ e ¥ - — B : -~ - -
ey h"‘_ e 2 - ol . - P
A - ¥ - LI B e f’:; . ' e . s
: : : e s e SO : i B e L
i a1 . - - _ L SRR e e ou v S @ Py, = = = . : ; ; A ’ B i e T e g
e e W s TRl T N : Located in the nation’s third largest .DMA, Chicago Midway International Airport
2 . i S s - . _ . welcomed over 19.4M passengers in 2025. Advertising at MDW offers brgnd‘s'
. - - i _— - ..+ an oppoktunity to domihate one' of the core gateways to this massive market and :
- = - - " - - L -
R e s . . . _reach leisure travelers, global travelers, elite business passengers,”and more! °

- - =4 a 2 - - . — . Fa - - = Lr,. - - e, 8
——-ﬁ - - -h‘_‘:??._.m B oo = . .. : _ . ' 0

- T ary S ™ LY ——
. "'""Pn:-.,,.,“ 5 . oaey e~ P -
e Yl o e ? :
= - ] 5 mmred b |
X - =
L e, i 2 e - _-v:_

Y, NS i, SRR

ot
I Sa—
e
.
- |
- _ .
. - L
- o, > . at
- Ry ‘
- " - o - ) . & @
———- " e - -~ e - | =
- - i
‘\ 3 — - Ia.‘F’ \

- Fe T~

A B .
L £a
Lt 3 s
.
" L
-




i ik WA

MDW’s three concourses lead out to three larger than life
exterior placements, offering brands an exclusive opportunity to

reach 100% of arriving passengers as they enter Chicago.

CA CB CC

Allegiant Air, Delta, Porter Southwest Airlines Frontier Airlines
Airlines, Southwest, Volaris
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*500 FREE PLAY!
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RIGHT IN THE HEART OF THE CITY
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MDW'’s iconic exteriors are strategically positioned to reach 100%

of arriving passengers, creating maximum impact with travelers

as they head to their car rentals, hotels, and ride-shares.



ey i

ROy X e

&

¥ +
Ta'rget the ultra-wealthy in Chicago with our elite private aviation media network. ngh .
: cesdlu-tlon digital screens are placed at key points in MDW and PWK prlvate terminals

*for rr;ax1mum impact with this exclusive audience. a . 3 g
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Thls ne'twork can be purchased as a Chicago domination or as our full coverage package o g .
77 screens across 46 terminals for coast-to-coast coverage. ® a ’ :
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