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IS YOUR BRAND READY FOR THE BIG GAME?

One of the world’'s most anticipated sporting events
is returning to Los Angeles’ So-Fi Stadium for Super
Bowl LXI!

Dominate Los Angeles Internatlonal Alrport

Stadium ' Busiest airport Prlvate Jets
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e Full Airport Arrivals Domination

\, » Terminal Takeovers
; ) BEItar Lines Available in all terminals

American
Airlines

;.
©,

e Full Airport Digital Dominations
Prestige Digital Network

‘F@_ Gateway Digital Network
Delta Air Lines = =
E‘ Y  Large Format Digital Spectaculars

» Bridge Media Bands

Alaska Airlines, p
Air Canada, Hawaiian ™
Airlines & more

- ®AD R » Iconic Digital Opportunites
United @ . 'y Jetblue.  Ambassadorial Exteriors
Airlines N e gy
£ » Jet Bridges
United N g T b4 EXhibit Space
Airlines "_'——*-,J

-+ » Private Aviation
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Aﬁmvms DOMINATION

Score the attention of travelers as they touch down
in Los Angeles for the big game with an airport-wide
arrivals domination! This network of sites offers coverage
of key arrivals zones across all of LAX- providing your brand
with complete access to all inbound sports fans as they
arrive in market for the big game.




Deal-ightful.
All season long.
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Abercrombie
& Fitch

Gates 30-38 & 100-225 € A
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TERMINAL
TAKEOVERS

Make a play for your key audiences with targeted
terminal dominations! Packages of premier static
sites in each terminal have been hand-selected to
capture 100% of arriving passengers, maximize
visibility, and build brand awareness.
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Official Fashion Partner of the NFL P
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BREITLING
1884

NFL

BEREITLING ﬁ
B NFL
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IBFIETE PASTRER OF THE HAL

JCDecaux

Lead the charge in game day branding with this
network of high-definition synched screens! With 150
screens distributed across all terminals at the airport, this
placement guarantees visibility for your brand messaging
among both arriving and departing passengers.



FULL AIRPORT DIGITAL DOMINATIONS

GATEWAY DIGITAL |

Supercharge your Super Bowl activations with the Gatew i
Network; 40 screens are strategically located in gate hold areas thro
LAX to extend engagement with your brand’s message as travelers ar
and depart.

k|




Official Automotive Pa l-l% ofth

.......

Build hype for the big day with larger-than-life
advertising placements across the gateway to Los
Angeles! These unmissable screens are designed to
maximize attention throughout the travel journey,
engaging fans from takeoff to touchdown.
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|
ICONIC DIGITAL OPPORTUNITIES,

BON VOYAGE WALL :

Capture 100% of departing fans in the busiest term‘nal at
LAX with the unmissable Bon Voyage wall, located in a narrow
entryway directly after TSA that leads to the grand hall and gates.




% YOUR PARLAY |
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ORYBOARD

ake the biggest brand play yet by advertising on this
iconic multiscreen display in LAX's busiest terminal! With
unmissable visibility throughout the grand hall, this placement
guarantees high impact with 100% of international and domestic
passengers in this premium environment.
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__ICONIC DIGITAL OPPORTUNITIES

LANDMARK

This massive overhead screen targets 100% of
R e passengers in an environment celebrated for premier dining,
ﬂ _ : i high-end shopping, and exclusive airline club lounges-

= i i including the new American Airlines Admirals Club.




ICONIC DIGITAL OPPORTUNITIES

ONGOURSE PO

With a central location in LAX's busiest
terminal, these showstopping digital placeme

ensure that traveling football fans are imme
in this unforgettable brand experience.




ticketmaster

The Official Ticket Exchange

of the NFL
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This supersized iconic exterior is designed to offer your brand
unbeatable visibility; reach departing fans leaving an unforgettable
game with 100% share of voice in this premium location.
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located in direct proximity to the airport rideshare pickup area! These
eye-catching larger-than-life sites are designed to reach all arriving
passengers as they exit the airport.
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I/ JET BRIDGES

Win the attention of traveling fans across
LAX's jet bridge network. Spanning the entire
airport, these dominant banners are the first thing
fans see upon arrival and the last thing upon
departure, allowing your brand to fully own the
game day travel experience.




I/ EXHIBIT SPACE

Captivate sports fans traveling to and from
the big game with an experience like no
other! Exhibits at LAX offer advertisers the
unique ability to exercise creative freedom in a

‘ captive environment, branding fans' travel journey
200 and building long lasting associations with the
1.7‘} . unforgettable Super Bowl experience.

W\
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EXCLUSIVE CREDIT
CARD PARTNER
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I/ PRIVATE
AVIA TION MEDIII

opportunities across 5 private alrports/
Angeles area. This network offe
make the flrst impre: ' _ | die | ‘
of the Sug ; o AW N , NS ._ 4 ‘
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