


INTERNATIONAL

welcomed nearly 53M passengers |n 2025 and is the gateway to Latln' |
America! With more flights to Latm America and the Caribbean than any
other U.S airport, MIA is one of Americ_é’s‘ busiest airports for international
passengers. As a top domestic and international leisure destination, advertising

at MIA reaches a desirable mixture of leisure travelers, global elite business

passengers, Millenni de lusters, and more!
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MIAMI INTERNATIONAL AIRPORT

MIA’s six concourses offer a unique platform for advertisers to
reach a cosmopolitan audience of trendsetters, frequent flyers, and

business elite traveling on a major airline from around the world.
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American Airlines, American Airlines,
Envoy Air Inc. British Airways, SAS,
Qatar Airways, Alaska
Airlines & more

TF

Air Europa, Finnair, Cayman
Airways, Swiftair, Frontier
Airlines & more

TG

United Airlines, Westjet,
Spirit Airlines, Bahamasair,
Southwest & more

TH

Delta Airlines, Aeromexico,
Emirates, KLM, Turkish
Airlines & more

1J

Air Canada, Lufthansa,
Air France, LATAM, Virgin
Atlantic, Swiss International
& more




IS RIGHT FOR YOU?

WHICH MEDIA PRUGRAN

JCDecaux’s mixture of iconic ad platforms, paired with opportunities

for full-service sponsorships, allow brands to leverage ambassadorial

positioning at MIA to capture the right audience at the right time.

Prestige Digital Network
Overhead Digital Spectacular
Duty Free Digital Spectacular
Concourse Digital Spectacular
Gateway Digital Network

Rotunda Wraps -

Concourse Domination

Hanging Banners
International Arrivals
Immersion Network h X
Domestic Arrivals Domination
Skylink Sponsorshlp :
Exhibits

Jetbridges Extgrio‘rs- .. :
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Blanket Miami International Airport with this sought after digité\
|
network consisting of 102 high-definition screens! These vibrant

NER

screens offer full motion creatives and high frequency premium
locations throughout the airport, capturing both arriving and departing
passengers with head-on placements in gate hold lounges, retail
corridors, and across international arrivals baggage claim areas.
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Votre trajet autonome & Miami

WAYMO

Reach travelers head on Wlth fuII mot|en erea’uves in I\/LIAS busneet
concourse on JCDecauxs Iarge format dlgltal 'spec;ta'cular' Thesea
two double S|ded drgltal screens .offer maX|mum exposure to aIl-

departing and arrlvmg passengers g|v|ng br’a.nds the opportumty to e

make a bold statement.: =~ = . B
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Savings as satisfying

as breezing through
security.

Admirals Club
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SPECTACULARS

5 ".;; 2 ®
Dominate Miami’s busiest concourse with this new oversized digital .= = == °

spectacular opportunity, reaching 100% of arriving and departing :
. ~ ~ passengers near Duty Free shops in the airport’s busiest terminal. . ” :
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‘ . k the 2X p Koi Resort St. Kitts,
Curio Collection by Hilton.
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ApplyAAcCard. com/airport
Terms and conditions apply |

D33-D36
()

Restrooms e

D31,D32, E1-E35
Restrooms
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SCAN FORA
BONUS OFFER

Captivate passmg tr'avelers from mult|p|e angles with our
Rotunda wraps, offeﬂng |mmer.3|ve 360 degree views at the

bustling intersection of three cohcourses anideal spot

for maximum brand expos_ure
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© CONCOURS

o || E DOMINATION

B s ° 3 3 Capture the attention of travelers in MIA’s largest and busiest

o : j . .‘ = ,' concourse with these overhead banners. This opportunity

- .' was R guarantees 100% SOV for a sole advertiser, maximizing
3 by & a i & k- S views with no interruptions.
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Elevate your brand’s presence with our three double-sided .
Hanging Banners, situated at the vibrant heart of shopping
and dining areas for unmatched exposure and triple the impact.
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salaxy S24 Series

Galaxy Al +#is here ISUNG

salaxy S24 Ultra
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’ IMMERSION NETWORK

Capture travelers with this iconic digital opportunity in MIA’'s busiest concourse!
Consisting of one double-sided 180’ LED display and 12 larger-than-life
surrounding column wraps, fully immerse travelers as they walk down the
arrivals airport ramp. This network offers an exclusive branding experience for
one sole advertiser, capturing 100% of international arrivals!
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CARNIVALFUNPOINTS.CON I
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STATEMENT B - ~ STATEMENT CREDI Carnival® World Mastercard®
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\ Camival POINTS

Carnival® World Mastercard®

JOMESTIC ARRIVALS

~ DOMINATION

.. Reach 100% of arriving passengers with JCDecaux’s Domestic Arrivals
i E Domination! Consisting of 21 large column wraps, this domination
» . creates a unique and impossible-to-miss effect to captivate travelers.
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Reach travelers head-on as 'th'ey é.xilt "the';Sk’y Traih platformé!

Consisting of five perfec-tly’ pl-acéd. overhead wraps., '

this domination provides IonglrQad coverage to travelers as

they continue their journey. - b :
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JEIBRILGE

Dominate MIA’s international gateway across 128 jetbridges
that span the entire airport! This network displays the first
message travelers see upon arrival and the last one upon
departure.
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F E E L WO R I_ D S Aerolineas Argentinas

Aeromexico

AirFrance Caribbean[ SRS = = = &
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I\/Ilaml SHlelelglle exterlors help eI-evate any'brand in thls top traveler market
by capturing the atten’uon of all arrport departures' These four larger-
than-life placements cenvey an- ambassadorlal message and are
strategically posrtloned out3|de of the airport terminals, reaching both
passenger and vehlcular- trafflc MIA’s exterior units reach 100% of
departlng passengers ahd can be purchased together or as stand-
alone brandlng opportunmes
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JCDecaux r ' |

PRIVAIE

DIGITAL MEDIA DOMINATION

Target the ultra-wealthy in Miami with our elite private aviation media network. High resoIUtidn‘ digital _s'c_r'eghs are placed at key
points in OPF, SUA, and Embassair private terminals for maximum impact with this éxclu.sive_' a_Udi'e_rfce.

This network can be purchased as a South Florida domination of 12 screens across 6 tei{'m‘in_'al's i:n :M,i'ami, Tampa, Orlando,
and West Palm Beach or as our full coverage package of 74 screens across 44 termi‘nals}'fQ'r_'od'aé,‘t»-to—coast coverage.
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PRIVAIE AVIATION

ICONIC EXTERIOR BANNERS |

Reach an elusive audience of ultra-high-net-worth consumers with this iconic opportunity
at one of the most state-of-the-art private terminals in the country. Supersized it
exterior banners at Embassair in Miami are located directly on the tarmac for head on exposure.

with arriving and departing passengers.
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IWelcome to Greater Miami




