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: | | Los Angeles International Airport is the eighth busiest airport in the world and
has welcomed over 75M passengers in 2023! Highly ranked among the nation’s
busiest airports, LAX is the number one Destination and Origin airport in the United
States. Indexing at 146 for business decision-makers, LAX is a top business airport

in the JCDecaux portfolio.

As the entertainment capital of the world and a hub for the fashion industry, Los
Angeles draws in an extremely desirable audience. Advertising at LAX reaches highly
educated, affluent individuals with active lifestyles, who influence major purchasing
decisions for both home and business.
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LOS ANGELES INTERNATIONAL AIRPORT

LAX’s nine terminals offer a unique platform for advertisers to reach a
cosmopolitan audience of trendsetters, frequent flyers, and business elite

traveling on major airlines from around the world in the gateway to Asia.
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Southwest Airlines

13

Aeromexico, Delta Airlines

15

American Airlines, Hawaiian
Airlines, JetBlue & more

17

United Airlines

1B

12

Condor, Delta Airlines, Westjet

14

American Airlines

16

Air Canada, Alaska Airlines,
Southern Airways

15

United Airlines

Air China, British Airways, Emirates, Qatar Airways,
Singapore Airlines, SAS, Turkish Airlines, Virgin Atlantic



WRICH MEDIA PROGRAM

IS RIGHT FOR YOU?

How much

JCDecaux’s mixture of iconic ad platforms, paired with opportunities
for full-service sponsorships, allow brands to leverage ambassadorial
positioning at LAX to capture the right audience at the right time.

® Prestige Digital Network

¢ Gateway Digital Network

® Bridge Media Band Network

® Digital Spectaculars

¢ Terminal B Digital Sponsorships

human will_
3 car need?

eyicomdigital #Betterauestions

¢ Static Dominations
® Jetbridges

® LAX.it Sponsorship
¢ Exteriors
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GATEWAY DIGITAL

Strategically placed in gate hold areas, this network of 63 screens
reaches traffic throughout the entire airport while benefitting
from extra dwell time as passengers wait to board.
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Adventures

Setting Sail Dec. 2024
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Ou!f F%%}idge Media Band Network consists of 15 overhead large
digital spectaculars that provide long read coverage to both
domestic and international travelers throughout key terminals at LAX.
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SPECTACULARS

Reach trével'ers head-on with full-motion creatives on one of LAX’s 86 Digital

_:Spéectaculars' These Iarger than-life digital screens are available in all airport
¢ termlmals*and can be purchased as standalone opportunities or strategically
. n-etwork.ed t'ogethe-r to capture ',IOO% of any one termmal
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SON VOYAGE WAL

TERMINAL B SPUNSURSHIPS

Immerse a highly sought after.glebal aud|ence W|th our iconic
Termmal B |nventory Situated in a nérrow entryway directly after
TSA that leads to the grand hall and gates the Bon Voyage Wall is
unmissable and stands out to 100% of departlng passengers in the
busiest termmal at LAX
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TERMINAL B SPUNSURSHIPS >
.. '|mmerse a highly sought after gIobaI audience with our lCOmc Term|na|

BJnvent-ory' Dominate LAX’s busiest terminal Wlth head -on V|S|b|I|ty

SRS T
thrpugho-ut the entire grand halll Captivate passengers tuxunatmg in . J ! l ;.‘::’:5: —
upscale amenities, including premier dining, high-end shopping, and ! =
_exclusive airline élulé.loh.né.eél with this larger-than-life opportunity
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s B T G TERMINAL B SPONSORSHIPS
o v -~ 3 = Immerse a highly sought after global audience with our iconic Terminal B
inventory. This massive overhead screen targets 100% of passengers

in an environment celebrated for upscale amenities, including premier
dining, high-end shopping, and exclusive airline club lounges.




I'm a fan.
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. w TERMINAL B SPONSORSHIPS
‘# T ,' ., | Immerse a highly sought after global audience with our iconic Terminal B
’ s s . ; inventory. This unique multi-screen display guarantees high impact
o ) .. B with 100% of passengers in-this premium environment.
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CONCOURGSE PORTALS
. -TFBMI_'NALB SPONSORSHIPS i

, !mmerée a highly sought after global audience with our iConioiermina 4
B i'nventory'. Located in a busy thoroughfare near duty-free in LAX’s

’OCCITANE

e ENRPROV F

' ‘busy international terminal at LAX, these massive digital

placements ensure an unforgettable brand experience!
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- WELCOME WALL
- TERMINAL B SPONSORSHIPS

Im.me'rse'a highly.sc;ught' after global audience with our
iconic Terminal B invéntory. Our largest digital screen
- inLAX'makes an o\/eksized impact welcoming passengers -
* entering.Los Angelés.' |




& © Ground Tranapor

4 O Pet Relief

Wi

OnlyinTheate!

STATIC
~ DOMINATIONS

sl oz s ‘.FdllowtravelersontheirjourneywithJCDecaux’sStaticDomination!

3 2 TR 'Tl'h-i's opportunity guarantees 100% SOV to a sole advertiser and
.- i : maximizes views with no interruptions.



FAHIBITS

Immerse business elite and leisurely travelers ali_ke'wit_h an eg(p_ferience
unlike any other! This experiential space allows consumers to see,
feel, and interact with products first hand. - Wi '
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JETRALGES

Dominate LAX’s gateway across 96 jetbridges that span the entire airport! This

network is the first thing travelers see upon arrival and the last thing upon departure.
Allowing brands to fully captivate travelers with both interior and exterior advertising,
LAX’s jetbridges are fully visible from gatehold lounges and airplane seats.




Reach 100% of passengers on major roadways leading into and

‘ k - ™ out of LAX International with JCDecaux’s six impossible-to-

i - \“t"—- = - - - . f
~——— miss exterior units! These eye-catching exteriors also grab
\‘\ the attention of daily commuters throughout the DFW Metroplex.



SPONSORSHIP -

15 double-sided Pylons banners, 8 mobile charging stations, 1 sky_b?/ge’

banner, a spectacular landmark, and a selfie spot- this all-encompassing
opportunity allows advertisers to reach 100% of arriving travelers across all
terminals and immerse them in your brand.
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