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- MCO welcomed over 57M passengers in 2023 and is one of the Qusiest

" business passengers, and more!

INTERNATIUNAL

alrports in the United States! As the gateway to one of the topf tourist
destlnatlons in the world, MCO is the busiest airport in Florida andfhome/to
the most visited amusement parks!

oY S
and the headquarters to many Fortune 500 companies. Advertising at MGO™

*Orlando is the largest convention and conference market in

reaches a desirable mixture of affluent residents, global leisurely trav elife




- [ ACQUAINTED
ORLANDO INTERNATIONAL AIRPORT

MCQO’s 3 main terminals and 4 airsides offer a unique platform for

advertisers to reach a cosmopolitan audience of trendsetters, frequent
flyers, and business elite travelling on major airlines from around the world.

TA

Virgin Atlantic Airways, Avelo Airlines, Frontier
Airlines, Southwest Airlines, Spirit Airlines

1B

Air Canada, American Airlines, Alaska Airlines, Delta
Airlines, LATAM Airlines, United Airlines, & more

1C

Aer Lingus, British Airways, Caribbean Airlines,
Emirates, IcelandAir, JetBlue Airways, & more
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IS RIGHT FOR YOU?

WHICH MEDIA PROGRAN

JCDecaux’s mixture of iconic ad plétforms,'_péired with opportunities
for full-service sponsorships, allow bra_n.ds to I‘e\'(erage ambassadorial
positioning at LAX to capture the kight'audjenoe at the right time.

+ Prestige Digital Network

« Gateway Digital Network

« Escalator Arrivals Spectaculars
+ Grand Hall Digital Spectaculars
« 360 Arrivals Digital Columns

Arrivals Spectaculars
Static Dominations
Exhibits

Exteriors




= technology,
upgraded

Find us at DISTRIBUTECH
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technology,

upgraded
Find us at DISTRIBUTECH

Energy

7» Dmi‘héfe'O'rIé;n'_dQ In’_ternatiohal Airport with this sough-after digital network
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@Ius’fe'(e'_d_ ’ﬁh'ro'ugh'ou't key pulse points of the airport for optimal impact.

I These vibrant screens are

ig inition screens

nsisting of 78 h

CO

o e ’Loo'ated- in departures lounges and in baggage claim, these high-quality

.

digital Lj_ri,ifs capture 1 00% of passengers as they travel to and from Orlando.
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Stratéglcally placedin gate hon areas, {h|s network of 40 screens

.reache,s t.rafﬂc'throughout the entlre alrport while beneﬂttmg
. ’from.extré dweU tlme as passengers wait to board
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DlGITAL SPECTACULARS

o Begch 100% of arrlvmsg travelers in Terminals A and B head-on Wlth .
our Esoalator.Arr'lvaIs Speétaoulars| Consisting of four large format
.dlg.lta.l dlsplays tFtey Caeture travelers ettent|on as they head down -
q[he escalators to bag clavm or the, rental car cOunters These four Bl .
‘dofminations glve_ br‘ands the Qpporteuruty to make a bold statement . )

cap?turfng ebthe entire a|rports trafﬂg as they nawgate thr-ough arnvals
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DRAND HALL - =

DIGITAL SPECTACULARS

Located in the East and West Halls of MCQO’s Gr
four larger-than-life screens are designed
Each is strategically placed to reach arrivipg ar \ gpa

as they arrive into Orlando and exit via busy security lines. ==

smart
business
buying

Buy smarter. Dream bigger.
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Don't keep us Waiting,

IHG

HOTELS & RESORTS
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These towering digital piIIars-offer an immersive 360-degree
~canvas présen—ting Unpr_éc_édented creative opportunities. Located
Wh_ére' the bustle of arrivals meets the anticipation of holidaymaking,
the two digital ‘columns are poised to present your message to
an audience e‘ag‘e('to' embrace_new products and experiences
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A -
Follow travele
domination ne,'twdrlcl '
dominations, and impo
This opportunity guarantees 1
views with no interruptions.
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Immerse business elite and leisurely t’raveJer.é :
alike with an experience unlike any other! This® -
experiential space allows consumers to see, = .
feel, and interact with products first hand. S



" DON'T RENT
A CAR.

- RENT 1, = CAR.
. Co)
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DRIVATE AVIATION

DIGITAL MEDIA DOMINATION

Target the ultra-wealthy in Orlando with our elite private aviation media
network. High resolution digital screens are placed at key points in MDW and
PWK private terminals for maximum impact with this exclusive audience.

¢

This network can be purchased as a South Florida dominationof 11 screens
across 7 terminals in Miami, Tampa, Orlando, and West Palm Beach
ur full coverage package of 75 screens across 46 teLminaIs for coast-

coverage. ,
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|
Baggage Concerns? Contact Your Alrline

o T 1

have been managed
on Salesforce
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